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WEEK 1: Aug 12–19 Theme: Save the Date / Awareness Kickoff 



WEEK 2: Aug 20–27
Theme: Our Identity —We Are HSE Library 



WEEK 3: Aug 27 – Sep 1 
Theme: Making a Difference 



Testimonials 



WEEK 4: Sept 2–6 
Theme: Build Anticipation 

https://healthireland.sharepoint.com/sites/HSELibraryMarketingCollateral-Test/_layouts/15/stream.aspx?id=%2Fsites%2FHSELibraryMarketingCollateral%2DTest%2FShared%20Documents%2FHSE%20Library%20Promotions%20and%20Campaign%20Materials%2FHSE%20Library%20Day%2FHSE%20Library%20Day%20Promo%20Video%20%282%29%2Emp4&referrer=StreamWebApp%2EWeb&referrerScenario=AddressBarCopied%2Eview%2Eafe2342b%2Dcf3c%2D4118%2D863f%2D71eee39961e1
https://healthireland.sharepoint.com/sites/HSELibraryMarketingCollateral-Test/_layouts/15/stream.aspx?id=%2Fsites%2FHSELibraryMarketingCollateral%2DTest%2FShared%20Documents%2FHSE%20Library%20Promotions%20and%20Campaign%20Materials%2FHSE%20Library%20Day%2FHSE%20Library%20Day%20Promo%20Video%20%282%29%2Emp4&referrer=StreamWebApp%2EWeb&referrerScenario=AddressBarCopied%2Eview%2Eafe2342b%2Dcf3c%2D4118%2D863f%2D71eee39961e1
























 

•93% of attendees said the event increased their awareness of the 
library

•87% of attendees rated library staff as excellent 

•100% of library staff expressed satisfaction with the day

•92% of library staff found promotional materials very or extremely 
effective 

•83% of library staff would participate again



 

Social media impact: 
•Nearly 40,000 impressions and over 2,400 engagements during the 

campaign. 

•Human-centred storytelling and real-time event coverage drove the 

strongest interaction. 



 

Library Engagement Month September: 

• September was Koha’s busiest month of the year, with 1,644 visitors, 
1,958 sessions, and 12,556 page views, alongside a record 598 new 
user registrations.

•OpenAthens accounts rose from 3,642 accounts in August to 3,866 
accounts in September

•Engagement with clinical decision‑support tools showed mixed 
trends, with one platform recording a strong year‑on‑year increase of 
over 40%, advanced feature use rising across several tools.





THANK YOU


